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A Paradox of Non-Verbal Communication on the Internet:
Emoticons vs. Reaction-Gifs

The texts of digital communication lie on the frontiers of traditional orality and lit-
eracy (cf. Koch—Oesterreicher’s notions of conceptual and medial orality and literacy), and
visuality plays a far more important role in ICT than it played in earlier text transmission
techniques (cf. Schriftbildlichkeit, Bildschriftlichkeit). These two basic characteristics result
in novel ways of expressing emotions: in addition to the explicit verbal description of emo-
tions and the use of interjections customary in traditional written texts, digital texts also
feature verbal smileys (e.g.: facepalm, headdesk), stem-like “inflectives” (borrowing the Ger-
man term Inflektiv which means a verb-form without inflection, mainly in the language of
comics) inserted between asterisks (German example: *daumendriick*), and visual elements:
emoticons and reaction gifs. While emoticons may take the form of keyboard characters or
image files and can be static or dynamic, reaction gifs always represent an animated series of
images, usually taken from a video. The presentation is an attempt to identify the com-
munication-related characteristics of reaction gifs, as a form of expressing emotion unifying
visuality and the time aspect.

Sybille Krdmer, Eva Cancik-Kirschbaum and Rainer Totzke (eds.), Schriftbildlichkeit, Berlin:
Akademie Verlag, 2012.

Peter Koch — Wulf Oesterreicher, “Schriftlichkeit und Sprache”, in Hartmut Gunther — Otto
Ludwig (eds.), Schrift und Schriftlichkeit / Writing and Its Use. Ein interdisziplinares Hand-
buch internationaler Forschung. 1. Halbbd., Berlin — New York: DE GRUYTER MOUTON,
1994, pp. 587-604.

Agnes VESZELSZKI, PhD, born 1982, is Associate Professor in Hungarian linguistics (E&t-
vOs Lorand Tudomanyegyetem, Budapest), editor of the online periodical Filol6gia.hu (Hun-
garian Academy of Sciences). Research fields: impact of
infocommunication technology on the Hungarian language
(digilect), modern philology, grammar of spoken language,
interdisciplinary connections between marketing and lin-
guistics. Her publications include: “Image and Self-repre-
sentation”, in Andras Benedek and Kristof Nyiri (eds.), Im-
ages in Language: Metaphors and Metamorphoses (series
VISUAL LEARNING, vol. 1), Frankfurt/M.: Peter Lang, 2011,
“Connection of Image and Text in Digital and Handwritten
Documents”, in Andrds Benedek and Kristof Nyiri (eds.),
The Iconic Turn in Education (series VISUAL LEARNING, vol.
2), Frankfurt/M.: Peter Lang, 2012; “Promiscuity of Images:
Memes from an English-Hungarian Contrastive Perspective”, in Andras Benedek and Kristof
Nyiri (eds.), How to Do Things with Pictures: Skill, Practice, Performance (series VISUAL
LEARNING, vol. 3), Frankfurt/M.: Peter Lang, 2013. Homepage: www.veszelszki.hu. E-mail:
veszelszki.agnes@gmail.com.




