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  Acumen, the key to witty speech is one of the most vaguely defined discursive 
features of rhetorical speech. It delights the mind with the new and the beautiful and re-
joices the spirit by the force of ingenuity as treatments of the term assume. Acumen is not 
a figure of speech that is at hand to be classified easily in the system of rhetorical sche-
mas, it is rather a logic of meaning-making, or – more precisely – a pleasing ligamen 
joining things and words in speech; a cognitive shift from what is sensed to what is ex-
pressed. Hence, for the purpose of my talk I define acumen as a mental operation and a 
communicative expression that creates metaphors and/or enthymemes. It is the fruit of in-
genium and the resource for the visionary speech.  
 Having striven to frame persuasive speech in the domain of the visual recently, 
in this talk I shall aim to revisit the visual nature of rhetorical discourse and reconsider 
acumen as an inherent part of it. Traced back to Aristotle, Cicero, rhetoricians of the ba-
roque and Vico acumen will be discussed as a cue to rhetoric as visual thinking and ver-
bal mastery.  
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