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 This paper presents a cross-national survey (United States and Chile) of young 
people's attitudes towards the Google Glass and other technologies that use location-
relevant information to guide users in their dealings with the social environment. We 
argue that potential users anticipate with pleasure the advantages these technologies will 
confer upon them, but are distressed by the thought that others might have these ad-
vantages too. Moreover, they judge others to be more likely to misuse these technologies 
then they themselves anticipate doing so. This actor–observer conflict will inevitably 
create problems on both the policy and interactional levels. The analysis of these tech-
nologies is also extended to the process of evaluation of public services and facilities. It is 
likely that as these technologies proliferate a conundrum will arise between thoughtful 
reflection and immediate judgments, and, as a result, important social trade-offs will be 
required to be made. 
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