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Expressivity and Emotion in Visionary Rhetoric

In classical rhetorical theory it was fervently held that persuasive oratory should
evoke emotion and articulate expressivity in discourse. Emotion on the one hand derives
from the ethical argument — the strongest of the traditional three kinds of appeals — that
provides listeners with the sense of the speaker’s character. Pathos, on the other, armours
rhetorical communication with evocative and impressive strength and drive. Both con-
tribute to the persuasive-visionary nature of rhetorical speech, as visionary speech is per-
suasive in terms of emotional evocative force and the expressivity of ethos.

It is widely asserted that rhetorical emotions in general are not those that the
speaker previously experienced and later reformulated in speech. These emotions are
evoked by the speech itself and are shared commonly by the orator and the listener. Ex-
pressive as they are, rhetorical emotions are raised by vivid information, thus information
of visual capacity.

The planned talk aims 1) to define visionary speech in relation to persuasion,
emotion and expressivity, 2) to investigate the visual nature of emotions evoked in and by
persuasive speech, and 3) to draw conclusions that reconsider ethos and pathos in the
context of the visual.
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