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Connections of Image and Text in Digital and Handwritten Documents

The presentation brings examples of the connections between image and text from
three different aspects (the priority of images over words; images — in themselves — are
not unambiguous; images and words are in interaction and have the same level of im-
portance) in the area of digital communications. More specifically, this presentation deals
particularly with the interaction between images and words, and empirically examines the
way emoticons (which in their present form are primarily used in digital communica-
tions) appear in handwritten texts, such as classroom notes or private letters. The ques-
tions examined: 1. What are the most frequently used emoticons and why are they so
popular? 2. Do emoticons have any general(izable) or even conventional meaning based
on the examined corpus? 3. What types of texts permit and what types of texts prohibit
the use of emoticons? Although printed advertisements are not handwritten texts, the
presentation makes reference to the growing trend of using emoticons next to textual
elements on advertisements. A possible continuation of the present research may target
the connection of official communications and the use of emoticons.
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