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 Television is a big miracle: we all have the tendency to fall into a sofa and fly 
with it. Over the last couple of decades linear television was the basis for this miracle, but 
nowdays we are seeing a strong transition. This can be considered as the coming of age 
of television, where interactivity will dominate. Offering interactivity for the masses is 
not easy: technology, content, usability, devices and the end user, all set the requirements. 
Nothing comes free: the whole value chain needs to offer something for each participant. 
I will analyse the various stages of the linear and non-linear television developments. The 
pay TV market represents a great opportunity for  traditional and non-traditional telcos as 
well. To clarify it straight from the start, the real interactive TV is not simply recording a 
film and watching it later. The key is pushing features that contrast strongly with tradi-
tional TV, such as apps, home connected features and the ability to access content on 
multiple screens. This can be achieved by exploiting the traditional telco capabilities high 
bandwidth and quality on all media and platforms in an innovative manner, and applying 
systematically the solutions developed by the major technology players of the game. Sur-
veys show that internet-based on-demand viewing continues to grow, social media usage 
is impacting the way people watch TV and becomes increasingly important. Above all, 
good quality content is more appreciated than, for example, HD, 3D and access to 
applications. 
 During my presentation I’d like to guide you through the major evolution phases 
of the TV and the business, human and technological aspects that drive the process. 
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